
PENGARUH KEPERCAYAAN
KONSUMEN DAN KUALITAS

PELAYANAN TERHADAP
KEPUTUSAN PEMBELIAN

ONLINE PENGGUNA SHOPEE
PADA MAHASISWA FAKULTAS
EKONOMI UNIVERSITAS NIAS

by Harefa Kelly

Submission date: 18-Jan-2024 09:16PM (UTC-0500)
Submission ID: 2273613641
File name: SKRIPSI_KELLY_-_Revisi_2.docx (711.53K)
Word count: 10507
Character count: 70182





7



7

7















7

7



4

4



4

4

5



3



9



2

2



2

15



2

2



2



2

2



11

11



2



6







7

7







14

14



5

13



6

6









8



10

10



10



11

11

12

12











16

16



1

1

1





1

1



1

1

1



1



1

1

1



1



1



1

1



1

1



1

1

1



1

1



1

1



1

1

1



1

1



1

1





1

1

1













34%
SIMILARITY INDEX

34%
INTERNET SOURCES

10%
PUBLICATIONS

23%
STUDENT PAPERS

1 14%

2 4%

3 2%

4 2%

5 2%

6 1%

7 1%

8 1%

PENGARUH KEPERCAYAAN KONSUMEN DAN KUALITAS
PELAYANAN TERHADAP KEPUTUSAN PEMBELIAN ONLINE
PENGGUNA SHOPEE PADA MAHASISWA FAKULTAS EKONOMI
UNIVERSITAS NIAS
ORIGINALITY REPORT

PRIMARY SOURCES

repository.uinsu.ac.id
Internet Source

serupa.id
Internet Source

repository.uindatokarama.ac.id
Internet Source

www.kajianpustaka.com
Internet Source

repository.uinsaizu.ac.id
Internet Source

core.ac.uk
Internet Source

ejournal.unsrat.ac.id
Internet Source

digilib.ulm.ac.id
Internet Source



9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches < 1%

Submitted to Universitas Diponegoro
Student Paper

repository.stiegici.ac.id
Internet Source

repository.uin-suska.ac.id
Internet Source

Submitted to Forum Perpustakaan Perguruan
Tinggi Indonesia Jawa Timur
Student Paper

digilibadmin.unismuh.ac.id
Internet Source

repository.ar-raniry.ac.id
Internet Source

repository.unisda.ac.id
Internet Source

etd.eprints.ums.ac.id
Internet Source



FINAL GRADE

/0

PENGARUH KEPERCAYAAN KONSUMEN DAN KUALITAS
PELAYANAN TERHADAP KEPUTUSAN PEMBELIAN ONLINE
PENGGUNA SHOPEE PADA MAHASISWA FAKULTAS EKONOMI
UNIVERSITAS NIAS
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15

PAGE 16

PAGE 17

PAGE 18

PAGE 19



PAGE 20

PAGE 21

PAGE 22

PAGE 23

PAGE 24

PAGE 25

PAGE 26

PAGE 27

PAGE 28

PAGE 29

PAGE 30

PAGE 31

PAGE 32

PAGE 33

PAGE 34

PAGE 35

PAGE 36

PAGE 37

PAGE 38

PAGE 39

PAGE 40

PAGE 41

PAGE 42

PAGE 43

PAGE 44

PAGE 45



PAGE 46

PAGE 47

PAGE 48

PAGE 49

PAGE 50

PAGE 51

PAGE 52

PAGE 53

PAGE 54

PAGE 55

PAGE 56

PAGE 57

PAGE 58

PAGE 59

PAGE 60

PAGE 61

PAGE 62

PAGE 63

PAGE 64

PAGE 65


